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 Conditions Imposed By SC Status of Compliance 
 

   
(1) The conditions to be complied for the utilisation of 

proceeds are as follows:- 
 

   
(i) The approval of SC is to be obtained for any change in the 

original utilisation of proceeds if the said change involved 
utilisation other than for the core business activities of the 
PMCB Group; 

To be complied 

   
(ii) Approval from the shareholders of PMCB is to be obtained 

for any change of 25% or more from the original utilisation 
of the said proceeds.  If the change is less than 25%, 
proper disclosure should be made to the shareholders of 
PMCB; 

To be complied 

   
(iii) The time frame for the utilisation of proceeds is to be 

disclosed in the listing prospectus.  Any extension to the 
proposed time frame for the utilisation of proceeds must be 
approved by the Board of Directors of PMCB through final 
resolution and must be fully disclosed to the KLSE; and 

To be complied 

   
(iv) Appropriate disclosure on the status of the utilisation of the 

proceeds is to be made in the quarterly report and annual 
report of PMCB until the proceeds are fully utilised. 

To be complied 

   
(2) The approval of SC on the proposed listing of PMCB is 

subject to the following conditions:- 
 

   
(i) Promoters, Directors and substantial shareholders of 

PMCB are not allowed to carry out any business activity, 
which could result in a situation of direct or indirect conflict 
of interest with the business of PMCB Group.  In this 
respect, the promoters, Directors and substantial 
shareholders of PMCB are required to give undertakings 
that they will not involve themselves in any business that is 
similar/compete with the existing business of PMCB Group. 

Complied.  Approval from the SC was 
obtained via its letter dated 20 June 2003 
to waive the requirement that this 
condition be complied by PNS. 

   
(ii) Moratorium condition is imposed on 36,000,000 Shares of 

PMCB, representing 45% of the enlarged issued and paid-
up share capital of PMCB, that are held by the 
promoters/substantial shareholders, as stated in paragraph 
10.12 of the SC Guidelines.  The said 
promoters/substantial shareholders are not allowed to sell, 
transfer or assign their shareholding for one(1) year from 
the date of listing of PMCB on the KLSE.  Thereafter, they 
are only allowed to sell, transfer or assign their 
shareholdings of not more than one-third (1/3) of the 
shares under moratorium per annum. 
 
In relation to the moratorium condition above, PMCB can 
apply any amendment to the SC Guidelines in relation to 
the moratorium condition on sale of shares when 
announced later in line with the implementation of the third 
phase of disclosure based regime. 

To be complied, as detailed in Section 2.9 
of this Prospectus 

   
(iii) PMCB is required to disclose in its listing prospectus on the 

following risk and steps taken by the PMCB Group to 
mitigate these risks:- 

Complied, as detailed in Section 3 of this 
Prospectus 

 
 � a risk-management plan to mitigate the major risks 

related to the business of the Company; 
 

Complied, as detailed in the overall 
Section 3 of this Prospectus 

 � the risk of exposure to the electronic industry; and Complied, as detailed in Section 3 para ix 
of this Prospectus 

 � risks of dependency on a well known MNC and 
Unisem (M) Berhad as major customers. 

 

Complied, as detailed in Section 3 para xii 
of this Prospectus 
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xiii) Risk of Severe Acute Respiratory Syndrome (“SARS”) 
 
Major health crisis of global proportions caused by SARS are expected to unfavourably affect 
the growth of both global and Malaysian economies.  Reduction in business travelling to 
affected countries will to a certain extent affect business growth.  However, PMCB’s presence 
in China through its representative office based in Shanghai will provide competitive edge 
over our competitors who do not have a physical presence in China. 
 
PMCB believes that any temporary deferment of orders from China will be shortlived and in 
view of PMCB wide customer base globally, the risk associated with SARS on PMCB’s 
operation in China will be mitigated through marketing efforts directed to non SARS affected 
countries.  PMCB believes that any adverse impact on the automation industry should be 
minimal as indications are showing that the SARS epidemic is under control in China and is 
diminishing in other parts of the world. 

 
 
xiv) Dependence on Particular Markets and Geographical Locations 
 
The Group currently focuses on semiconductor and manufacturing industries in Malaysia, 
with clients in various states in Malaysia and other countries stretching across Asia, Europe 
and USA.  However, the Group will not be overly dependent on any particular market and 
geographical location as the Group has progressively expanded its customer base 
throughout Peninsular Malaysia and the overseas market. 

 
 
xv) Dependency On Certain Customers 
 
The major customers of the Group for the financial years ended 31 December 2000, 2001 and 
2002 are as follows:- 

 
 <--------------------------- Financial Year Ended --------------------------> 

 
Customers 31 December 2000 31 December 2001 31 December 2002 
A well known MNC (China)* 22.63% 1.30% 14.53% 
A well known MNC (Malaysia)* 26.49% 66.28% 14.81% 
A well known MNC (Ireland)* - 0.51% 12.39% 
Unisem (M) Berhad 23.83% 16.44% 11.30% 
Total 72.95% 84.53% 53.03% 

 
* PMCB was unable to obtain the written consents of the said customers for the disclosure of 

their names in this Prospectus. 
 
The above major customers of PMCB Group accounted for approximately 72.95%, 84.53% and 
53.03% of the PMCB Group’s total turnover for the financial years ended 31 December 2000, 
2001 and 2002 respectively. Although the PMCB Group has established business relationships 
with these customers for several years and believes that it has built up good rapport, there can 
be no assurance that these companies would continue to be the Group’s major customers, or 
that the failure to maintain this business relationships or reduction in orders from the major 
customers would not affect the Group’s operating results. 
 
PMCB Group will continue to enhance its value added services propositions, improve its 
service levels and maintain its competitiveness including broadening its products range and to 
develop a more diversified portfolio of customers and markets in the future, both locally and 
overseas, to lessen its dependency on the major customers and industry. 
 
Some of the strategies taken include intensifying its overseas expansion by setting up a sales 
representative office in Shanghai, China in January 2002. These strategies has shown their 
results as indicated in the reduction in the percentage of turnover contributed by certain major 
customers in the financial years ended 31 December 2001 and 2002. 
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